PE Pco Ambition to become Europe’s pre-eminent discount variety retailer

G I-O U p Providing best customer proposition at lowest prices in 3,200+ stores in 16 countries

Three leading brands - PEPCO, Poundiand and Dealz -
supported by PGS, our direct global sourcing operation

Apparel for the whole Amazing value across
family, home décor, toys top brands and private
and seasonal products, label products, serving

serving over 20 million more than 7 million

customers a month customers a week

PGS sources directly
through its operations,
including in China, Hong
Kong, Bangladesh,
Pakistan and India

Delivers $1billion of
good for Group's
operating companies

2,200+ stores across
Europe (13 countries)

894 stores (incl. Fultons)

818 Poundland in UK, 76 Dealz in
14 years of growth Republic of Ireland

Over three quarters
of PEPCO apparel
supply

Current Operations and Outlook - in challenging times consumers turn
to discounters - growth opportunity greater than it's ever been

On track to open more than -\,—‘D ﬁ
400 net new stores this FY: c/ ey
ccaloT PIIEPCC? Esfofres in 70 Dealz storesin 25538 Poluntdlond 8,000 Management team with over
entraland Eastern Poland and Spain and Dealz stores in ’ H :
Europe, as well as the UK and Republic Ne\.»{ sfqre » 200 years'retail experience,
Western Europe of Ireland opportunities identified led by CEO Andy Bond and

CFO Nick Wharton
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Recently launched PEPCO in Ifaly & in 3,200+ 37,000 50 million
April 2021will open Spain: whole of stores employees Shoppers every month
Europe is an addressable market

Community support and long-term partner of charities: /DI[I
CEE UK & Ireland I:":I
Operate in European discount variety

Make@Wish. Whizz-fidz Tommy's retail market: forecast to grow from
o B €130bnin 2019 to €157bn in 2025
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Key Financials — Resilient trading through pandemic, strengthened business model long term

~5% €3.5bn €229m €400m

LFL sales growthin Group's 2020 revenue 2020 underlying 2020 closing cash
trading stores*in H1 FY21 (+3.0% YOY) EBITDA* (FY19: €333m) (FY19: €247m)
Poundland Group ~2%; Virtually all mature stores are
PEPCO ~8% profitable

*Excludes stores closed for a full week *Underlying EBITDA pre-IFRS16



Disclaimer

The following material: (i) is not for distribution in or into the United States of America, Australia, Canada, Japan,
South Africa or any other countries where it may be restricted/ prohibited by law and (ii) is an advertisement and
does not constitute an offer to sell or a solicitation of an offer to buy shares in Pepco Group B.V. (to be converted
to an N.V.) (the “Company”). The prospectus if prepared in connection with the public offering of shares in the
Company in Poland and the admission and introduction of such shares to trading on the regulated approved by
the Netherlands Authority for the Financial Markets (Stichting Autoriteit Financiéle Markten) and notified to the
Polish Financial Supervision Authority and the European Securities and Markets Authority will be available on the
website of the Company (www.pepcogroup.eu) and, additionally, for information purposes only, on the websites
of the investment firm (www.bm.pkobp.pl). The approval of the prospectus by should not be understood as an

endorsement of the Company’s shares that are being offered and admitted to trading on a regulated market.
Potential investors are advised to read the above prospectus before making an investment decision to fully
understand the potential risks and rewards associated with the decision to invest in the shares in the Company.



https://protect-eu.mimecast.com/s/wThPCmqg9FPAZzfGRR2E
https://protect-eu.mimecast.com/s/LMXPCnRj9T3KzvCJ_6K9

